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KEY FIGURES

Average

Total Operators expenditure

expenditure in market per operator

Market region $000 no. $000
Japan 80 223 427 188
Asia (excluding Japan) 75 757 571 133
New Zealand 17 685 444 40
USA/Canada 40 685 528 77
UK/Europe 55 889 557 100
Other 9 541 199 48
Total 279 781 834 335

KEY POINTS o G s

EXPENDITURE

& $280m by 834 businesses and organisations which was an average of $335,000

® 29% of total expenditure was on marketing in Japan, 27% in other Asian countries,

20% in Europe (including the UK and Ireland) and 15% in the USA and Canada

MOVEMENTS SINCE 1994-95

® Number reporting overseas tourism marketing expenditure increased by 17%

® Total expenditure increased by 6%

® Expenditure increased in Japan by 19% and other Asian countries by 47%

® Expenditure decreased in USA/Canada by 24% and in UK/Europe by 22%

This publication gives the results of a recent survey of Australian tourism related

businesses and organisations which market their tourism products overseas.

Total expenditure includes expenditure committed on behalf of the reporting business

or organisation by related overseas companies.

Operators in market refers to the number of businesses or organisations which

undertake tourism related marketing activity in the market region referred to.

Where figures have been rounded, discrepancies may occur between totals and the
sums of component items.

T.J. Skinner
Acting Austral
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§ For more information . . .

! The ABS publishes a wide range of statistics and other information on Australia’s

j economic and social conditions. Details of what is available in various publications and
. other products can be found in the ABS Catalogue of Publications and Products

R available from all ABS Offices.

ABS Products and Services

‘ Many standard products are available from ABS bookshops located in each State and

Territory. In addition to these products, information tailored to the needs of clients can

} be obtained on a wide range of media by contacting your nearest ABS Office. The ABS

f also provides a Subscription Service for standard products and some tailored information
services.

National Dial-a-Statistic Line
0055 86 400

Steadycom P/L: premium rate 25¢/20 secs.
L This number gives 24-hour access, 365 days a year, for a range of important economic
statistics including the CPI.

internet
http://www.abs.gov.au ™

B A wide range of ABS information is available via the Internet, with basic statistics
available for each State, Territory and Australia. We also have Key National Indicators,
¢ ABS product release details and other information of general interest.

Sales and Inquiries

client.services@abs.gov.au

National Mail Order Service (02) 6252 5249
Subscription Service 1300 366 323
Information Inquiries Bookshop Sales
CANBERRA (02) 6252 6627 (02) 6207 0326
SYDNEY (02) 9268 4611 (02) 9268 4620
MELBOURNE (03) 9615 7755 (03) 9615 7755
BRISBANE (07) 3222 6351 (07) 3222 6350
PERTH (08) 9360 5140 (08) 9360 5307
ADELAIDE (08) 8237 7100 (08) 8237 7582
HOBART (03) 6222 5800 (03) 6222 5800
DARWIN (08) 8943 2111 (08) 8943 2111

Client Services, ABS, PO Box 10, Belconnen ACT 2616
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