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N  O  T  E  S

A B O U T   T H I S   P U B L I C A T I O N This publication presents data on the value of business sponsorship in 1996–97 and the

benefits received by businesses from sponsorship. Information on the value of

sponsorship was collected in the 1996–97 Economic Activity Survey which was

conducted by the Australian Bureau of Statistics. Information on the benefits received

from sponsorship was collected in a follow-up survey of businesses. Collection of both

these sets of data was funded by the Sport and Recreation Ministers Council and the

Department of Communications, Information Technology and the Arts. ............................................
S Y M B O L S   A N D   O T H E R 

U S A G E S 

ABS Australian Bureau of Statistics

EAS Economic Activity Survey

RSE Relative standard error

SE Standard error

* subject to sampling variability too high for most practical purposes 

(see Technical Notes for more information)

W .   M c L e n n a n

A u s t r a l i a n   S t a t i s t i c i a n



M A I N   F E A T U R E S ...............................................................

NUMBER OF SPONSORS

A total of 38,900 businesses sponsored individuals or organisations during 1996–97.

This was 6.4% of all businesses in Australia.

TYPE OF ACTIVITY SPONSORED

The most popular activity sponsored was sport, with 22,700 businesses sponsoring it.

There were 5,200 businesses sponsoring trade shows and conferences,

4,300 sponsoring education, 2,900 sponsoring art and cultural activities and

15,100 sponsoring other activities.

VALUE OF SPONSORSHIP

The total value of business sponsorship in 1996–97 was $466.5m. Of this, $281.9m was

sport sponsorship, $50.4m was sponsorship of trade shows and conferences, $37.3m

was education sponsorship, $29.2m was sponsorship of art and cultural activities and

$67.6m was other sponsorship.

Large businesses accounted for 58.4% of the value of all sponsorships.

BENEFITS FROM SPONSORSHIP

The most common benefit received by sport sponsors was signage. Other benefits

frequently received included free tickets and client entertainment.

Businesses which sponsored art and cultural activities listed signage and free tickets as

being the major benefits.

.............................................................................................
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1  BUSINESS SPONSORSHIP, Type of Activity Sponsored .......................................................................
Number of

businesses

which

sponsored

Value of

sponsorship

Sponsoring

businesses as

proportion of

all businesses

Activity sponsored '000 $m %

........................................................................................................
Sport 22.7 281.9 3.7
Art and cultural activities 2.9 29.2 0.5
Education 4.3 37.3 0.7
Trade shows and conferences 5.2 50.4 0.8
Other 15.1 67.6 2.5
All activities (a)38.9 466.5 (a)6.4

.........................................................................................................
(a) Total is not equal to the sum of the components as a business can sponsor more than

one type of activity.

2  VALUE OF SPONSORSHIP, Size of Business .......................................................................
SIZE OF BUSINESS..........

Activity sponsored Small Medium Large Total

.........................................................................................................
$m $m $m $m

Sport 55.9 51.1 175.0 281.9
Art and cultural activities 6.5 *4.4 18.3 29.2
Education 7.3 6.3 23.8 37.3
Trade shows and conferences 6.8 15.4 28.2 50.4
Other 34.5 6.2 26.9 67.6
Total 111.0 83.3 272.3 466.5

.......................................................
'000 '000 '000 '000

Sponsoring businesses 34.2 4.1 0.7 38.9

............................................................

.............................................................................................
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3  BENEFITS RECEIVED FROM SPORT SPONSORSHIP......................................................................
Small

businesses

Medium

businesses

Large

businesses

.......................................................................
% % %

Signage 40.1 80.1 74.2
Free tickets etc. for employees 20.6 33.7 55.5
Client entertainment 17.9 24.1 54.6
Naming rights *4.1 14.0 43.2
Preferred supplier status 6.5 13.6 19.6
Public good 30.1 48.6 51.6
Other 33.2 0.8 10.5

....................................
no. no. no.

Sponsoring businesses 18 805 3 352 525

.......................................................................
Note: A business may receive multiple benefits from its sponsorship.

4  BENEFITS RECEIVED FROM ART AND CULTURAL ACTIVITIES SPONSORSHIP......................................................................
Small

businesses

Medium

businesses

Large

businesses

.......................................................................
% % %

Signage 36.7 58.9 59.4
Free tickets etc. for employees *34.3 18.2 67.2
Client entertainment *1.1 15.5 33.5
Naming rights *0.2 *9.9 29.0
Preferred supplier status *0.3 1.3 12.1
Public good *55.0 38.3 56.9
Other *10.1 10.6 9.8

...........................
no. no. no.

Sponsoring businesses 1 985 625 288

.......................................................................
Note: A business may receive multiple benefits from its sponsorship.

.............................................................................................
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E X P L A N A T O R Y   N O T E S   ...........................................................
INTRODUCTION

1  The estimates on business sponsorship in this publication have been derived
from a subsample of the Australian Bureau of Statistics (ABS) Economic Activity

Survey (EAS) for the financial year 1996–97. The data on benefits received from

sponsorship were collected in a follow-up survey of those businesses which

indicated that they were sponsors of sport or arts and cultural activities.

SCOPE AND COVERAGE

2  The population frame for these statistics consisted of all business units in the
Australian economy except for:

agricultural businesses;

non-employing businesses, i.e. businesses which have not registered as group

employers with the Australian Taxation Office; and

businesses classified to the General Government sector. (Note that

government-owned business enterprises were included.)

3  Detailed explanatory notes for the EAS will be included in the publication
Business Operations and Industry Performance, Australia, 1996–97 

(Cat. no. 8140.0) scheduled for release in March 1999.

4  The business unit for which information is collected and published is termed
the management unit. The management unit is the highest level unit within a

business, having regard to the required level of industry dissection, for which a

set of management accounts are maintained. In nearly all cases, the management

unit coincides with the legal entity owning the business (i.e. company,

partnership, trust, sole operator etc.). In the case of large diversified businesses,

however, there may be more than one management unit, each coinciding with a

'division' or 'line of business'.

5  The data about business sponsorship were collected from a subsample of EAS.
This comprised about 8,800 management units. Information in the follow-up

survey was collected from all those businesses which indicated that they had

sponsored.

REFERENCE PERIOD

6  The statistical results presented in this publication are based on data collected
in mail-out questionnaires. Businesses were asked to provide data in respect of

the year ending June 1997. In a minority of cases, where businesses do not

account on a June-year basis, details were reported in respect of the accounting

year which ended between October 1996 and September 1997.

CLASSIFICATION BY SIZE

7  Management units in this publication have been classified by whether they
were small, medium or large, as described below:

Large businesses include all management units which employ 

200 or more persons.

Medium-sized businesses are those management units which employ 

20–199 persons.

Small-sized businesses are those management units which employ 

0–19 persons.

8  There were 612,300 businesses operating in Australia in 1996–97 that were in
the scope of the collection. Of these, 583,300 were small-sized businesses,

26,700 were medium-sized businesses and 2,300 were large businesses.

.............................................................................................
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E X P L A N A T O R Y   N O T E S   continued...........................................................
SPONSORSHIP

9  Sponsorship relates to payments made in return for advertising or promotional
benefits. It excludes sponsorship in kind, for example, contra arrangements or

free promotion of events, where no moneys are actually paid or exchanged. It

also excludes purchases of artworks, entry fees, tickets etc.

10  Also excluded from the definition of sponsorship are donations by
businesses.  Donations are payments that are made unconditionally to persons or

organisations.

ACTIVITY SPONSORED

11  Businesses were asked to classify their sponsorship by the type of activity
sponsored. Sports sponsorship included sponsorship of sporting events, clubs,

teams and individuals. Art and cultural activities sponsorship included

sponsorship of the performing arts (theatre, dance, opera, music etc.), creative

arts (e.g. visual arts and crafts, literature), art galleries, museums and library

activities. Education sponsorship included training, study awards and overseas

trips. Sponsorship of trade shows and conferences included those shows where

the business's products were on display. Other sponsorship included activities

such as charities, medical research and non-arts festivals (e.g. food and wine

festivals).

BENEFITS OF SPONSORSHIP

12  Businesses were asked to indicate the types of benefits that they received as
a result of their sponsorships. The categories used to record these benefits were

signage, free tickets/other benefits for employees of the business, client

entertainment/hospitality, naming rights, preferred supplier status, public good

and other. Signage is the display of material relating to the sponsor at events or

activities organised by the sponsored organisation. Naming rights are the rights of

the sponsor to have its business or product name incorporated into the name of

an event or activity. Public good includes activities such as public relations,

providing a community service and being seen as a 'good' corporate citizen.

Preferred supplier status includes the business having sole rights to sell its

products at the venue/event, and the sponsored organisation purchasing the

products of the business wherever possible.

GENERAL ACKNOWLEDGMENT

13  ABS publications draw extensively on information provided freely by
individuals, businesses, governments and other organisations. Their continued

cooperation is very much appreciated: without it, the wide range of statistics

published by the ABS would not be available. Information received by the ABS is

treated in strict confidence as required by the Census and Statistics Act 1905.

UNPUBLISHED STATISTICS

14  As well as the statistics included in this publication, some unpublished data
are also available. Inquiries should be made to Colin Speechley by telephone on

Adelaide 08 8237 7363 or internet mail col.speech@abs.gov.au 
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T E C H N I C A L   N O T E S................................................................
SAMPLING ERROR

Since estimates in this publication are based on information obtained from a

sample drawn from units in the surveyed population, the estimates are subject to

sampling variability; that is, they may differ from the figures that would have been

produced if all units had been included in the survey. One measure of the likely

difference is given by the standard error (SE), which indicates the extent to which

an estimate might have varied by chance because only a sample of units was

included. The relative standard error (RSE) is calculated by expressing the SE as a

percentage of the estimate. It is a useful measure in that it provides an immediate

indication of the percentage of errors likely to have occurred due to sampling,

and thus avoids the need to refer also to the size of the estimate. Table T1

provides RSEs for estimates presented in table 1 while table T2 presents RSEs for

estimates presented in table 2.

T1   RELATIVE STANDARD ERRORS OF ESTIMATES SHOWN IN TABLE 1
....................................................

Number of

businesses

which

sponsored

Value of

sponsorship

Activity sponsored % %

.......................................................................
Sport 4.5 1.5
Art and cultural activities 8.1 4.8
Education 8.7 2.8
Trade shows and conferences 8.7 4.6
Other 11.7 5.4
All activities 5.5 1.5

.......................................................................

There are about two chances in three that the difference between the estimate

shown and the true value will be within one RSE, and about nineteen chances in

twenty that the difference will be within two RSEs.  Thus, for example, the

estimated value of sport sponsorship was $281.9m (from table 1).  There are

about two chances in three that the true value lies within 1.5% of the estimate

(i.e. in the range $277.7m to $286.1m).  There are about nineteen chances in

twenty that the true value lies within 3.0% of the estimate (i.e. in the range

$272.4m to $290.4m).

.............................................................................................
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T E C H N I C A L   N O T E S   continued................................................................
T2  RELATIVE STANDARD ERRORS OF VALUE OF SPONSORSHIP SHOWN IN TABLE 2
..............................................................

SIZE OF BUSINESS............

Small Medium Large Total

Activity sponsored % % % %

.......................................................................
Sport 4.0 5.6 1.1 1.5
Art and cultural activities 10.1 27.8 1.2 4.8
Education 9.1 8.6 2.7 2.8
Trade shows and conferences 9.4 14.2 1.3 4.6
Other 9.6 9.5 1.3 5.4
All activities 4.1 5.8 1.0 1.5

.......................................................................

It should be noted that the RSEs are relatively small for large business units as

they were almost fully enumerated. 

NON-SAMPLING ERROR

There are other inaccuracies which can occur with estimates, and these are

referred to collectively as non-sampling error. The main causes of such error for

estimates based on business surveys are: non-response; misreporting of data by

respondents; and deficiency in the central register of economic units. Every effort

is made to reduce the non-sampling error to a minimum by careful design of

questionnaires and efficient editing and operating procedures. 

.............................................................................................
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SELF-HELP ACCESS TO STATISTICS

PHONE Call 1900 986 400 for the latest statistics on CPI, Labour
Force, Earnings, National Accounts, Balance of Payments
and other topics. (Call cost is 75c per minute)

INTERNET http://www.abs.gov.au

LIBRARY A range of ABS publications is available from public and
tertiary libraries Australia wide. Contact your nearest library
to determine whether it has the ABS statistics you require.

WHY NOT SUBSCRIBE?

PHONE +61 1300 366 323

FAX +61 3 9615 7848

CONTACTING THE ABS

ABS provides a range of services, including: a telephone
inquiry service; information consultancy tailored to your
needs; survey, sample and questionnaire design; survey
evaluation and methodological reviews; and statistical
training.

INQUIRIES By phone By fax

Canberra 02 6252 6627 02 6253 1404

Sydney 02 9268 4611 02 9268 4668

Melbourne 03 9615 7755 03 9615 7798

Brisbane 07 3222 6351 07 3222 6283

Perth 08 9360 5140 08 9360 5955

Adelaide 08 8237 7400 08 8237 7566

Hobart 03 6222 5800 03 6222 5995

Darwin 08 8943 2111 08 8981 1218

POST Client Services, ABS, PO Box 10, Belconnen, ACT 2616

EMAIL client.services@abs.gov.au
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